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Social Outcomes Related to the Intentional and
Unintentional Sharing of Fake News

ABSTRACT

Although fake news has existed for many years in a variety of forms, the manner in which it spreads and the extent of
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Family and Non-Family Sources of Knowledge Diversity in Family Firms
ABSTRACT

Family rms rely on knowledge resources from both intra-family and extra-family sources, which may require di erent
approaches to e ectively manage. We argue that as family rms acquire greater knowledge diversity, family-centered

e ectuation processes become limited and they will increasingly rely on formal causation logics to coordinate these
resources. However, we expect this relationship to di er when knowledge diversity is sourced from either family or
non-family sources. Empirical analyses of 242 small- and medium-sized family rms indicate that knowledge diversity
positively a ectsa rm’s reliance on causation logics, regardless of the source of that diversity. s suggests, thea nity
of family rms to leverage e ectuation logics may not be characteristic of family rms in general, but instead may be an
artifact of rm reliance on knowledge capital concentrated in family owners.

% KENNESAW STATE
I‘" UNIVERSITY
C" % Se na[ Sef % Fa 2020 \. COLES COLLEGE OF BUSINESS



Do State Higher Education Incentives Lead to Improvements in Student
Performance? Texas’s Push for Carnegie R1 Universities.

ABSTRACT

A large body of research nds that increases in college quality lead to improved student outcomes. Carnegie R1 status
is a well known measure of college quality that includes universities with the highest levels of research activity. Many
agship universities across the country are classi ed as R1 schools, and the demand for these instifo-9 (u)11 (t)-20.4 (i)10.4 (0)12.¢
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E ectiveness of Brand Placements in Music Videos on Viewers’ Brand
Memory, Brand Attitudes and Behavioral Intentions

ABSTRACT

Purpose — is paper aims to investigate the e ects of brand placement repetition in music videos on consumers’
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